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The study found that 89% of the British population i.e. an estimated 58 million 
Brits now subscribe to services.

A Nation of Subscribers

Almost nine in ten people across the UK 

now have at least one subscription service, 

with broadband and communication 

services being the most common — an 

11% rise on last year.

Everything as a Service

49% of the respondents think there will 

be more subscriptions available from 

companies in new product categories. 

56% of participants say convenience is 

a major benefit of using a subscription 

service.

Netflix and Bill 

Almost twice as many 16-24 year olds 

subscribe to VOD services (47%) instead 

of TV licenses (25%). VOD is the third 

most popular service for younger 

consumers (16-24 year olds) behind 

mobile network subscriptions and 

music streaming services. 

A Millennial Shift

Millennials are driving change within 

the utilities sector. 55% of 16-24 year 

olds can see themselves subscribing to 

smart utilities services (smart heating, 

cooling, and lighting) compared to 18% 

of 55+ year olds.

Subscription Spend Triples in 
the UK 

 

The UK adult population spends three 

times more per month on subscription 

services than the previous year. The 

average UK monthly spend is now £56 

compared to £18.49 in 2016. 

Connected Homes, 
Connected Lives

IoT is set to take off in the UK with 3% 

of the country currently subscribing to 

connected homes services. Subscrip-

tions to home security services show 

great potential for future adoptions 

with almost 17 million people in the UK 

showing interest.
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HOW POPULAR ARE SUBSCRIPTIONS?

WHAT ARE WE SUBSCRIBING TO? 
Subscriptions are moving beyond media. 

A broad array of industries — from retail to 

gaming to data storage — are being totally 

transformed by subscription models in the UK. 

As consumer preferences have shifted towards immediate access over ownership, subscriptions have 
gone mainstream. Adoption of subscription services have increased 11% on last year compared to a 
population increase of just 0.8%.

90%

Almost Nine in Ten (90%) / 58 million 

Brits now subscribe to products and 

services

38% of 16-24 year olds can see them-

selves subscribing to a connected car/

self-driving service in the next five years

An estimated 25 percent of UK adults 

predict that they will be subscribing to 

more services in the next five years
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VoD Services

Media Publications 

Data Storage

 Music

Amazon Prime 

Online Retailers

Gaming Services

Utility Provider

Fitness / Gym memberships

Health Services

17%
13%

19%
23%

5%
9%

30%

42%
30%

12%

THE SUBSCRIPTION ECONOMY® IN THE UK



WHO IS DRIVING THE SUBSCRIPTION 
TREND?

THE MILLENIAL SHIFT

16-24 year olds are pivotal to the future of the subscription market, 

particularly in streaming media. They place significant importance 

on the convenience of not having to regularly buy products and 

having instant access to what they need.

As digital natives, we can expect millennials to quickly adopt innovative 

services through technological platforms. But as we’ll see, older 

generations are also embracing these services.

38% of 16-24 year 

olds surveyed can see 

themselves subscribing 

to a connected car/self-

driving service in the next 

5 years

60%

of 16-24 year olds have 

shown interest in 

subscribing to home 

security services 

of 16-24 year olds can see 

themselves subscribing 

to utilities services (smart 

heating, cooling and 

lighting) compared to 18% 

of 55+ year olds

40%

of 16-24 year olds 

can see themselves 

subscribing to smart 

health monitoring 

services in the future
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of consumers over 55 have a 

subscription to a service 

78%

say they couldn’t live 

without some of their 

subscription services

15%

62%

view the convenience of 

not having to purchase 

products as important

58%

like to discover new 

things based on their 

preferences

53%

want instant access to 

the things they want

OLDER DEMOGRAPHICS (55+) ARE ALSO 
DRIVING CHANGE

It is not just millennials that are driving uptake of subscriptions in the 

UK – older age groups are also contributing to the UK Subscription 

Economy.

• 10% subscribe to Netflix  

• 10% subscribe to Sky Go

• 9% subscribe to Amazon Prime
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can see themselves 
subscribing to personal 
monitors/smart 
healthcare services

22%

can see themselves 
subscribing to home 
security services

21%



WHAT ARE THE KEY BENEFITS CONSUMERS 
SEE IN SUBSCRIPTIONS?

Consumers in the UK like subscriptions because of their convenience, their flexibility, and ease of use.
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49%

appreciate the ability to 

upgrade or downgrade 

subscriptions

say they appreciate the 

ease of use

39%

say that subscriptions 

make life more convenient

56%

appreciate unlimited 

access to products and 

services

32%



WHAT ARE THE BARRIERS TO ADOPTION 
COMPANIES NEED TO OVERCOME?

While many associate subscriptions with being modern and flexible, they are also thought to be expensive and restrictive. 

Subscription-based businesses in the UK must overcome a series of negative consumer perceptions about subscriptions if 

they are to continue to grow their market share and disrupt incumbents.

53% 51% 43% 38% 37%

fear potential 

difficulties 

when trying to 

unsubscribe

fear price increas-

es or changes in 

the products or 

services offered 

during the 

contract period

fear not making 

the most of the 

service

fear complexity 

of subscription 

contracts

fear possibility 

of bad customer 

service
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“The only way businesses can sustainably maintain relationships with consumers and grow is by moving 

away from their product-centric mentality and creating long-term brand affinity based around flexible 

subscription-based services.” — John Phillips, VP, EMEA, Zuora
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SUBSCRIPTIONS HAVE GONE MAINSTREAM. 

FUTURE TRENDS — WHICH INDUSTRIES 
WILL SUBSCRIPTIONS DISRUPT NEXT?

16-24 years olds 55+ year olds

Subscriptions have moved beyond just media and entertainment consumption.  Subscriptions to home security show the 

greatest potential, with almost 17 million people in the UK expressing interest in this sector.

INTEREST IN FUTURE SUBSCRIPTIONS

“Nearly all of the British population is part of the Subscription Economy. From heating to healthcare, 

Zuora’s new study proves that the subscription-business model has gone mainstream and consumers 

have bought into recurring payments.” — John Phillips, VP, EMEA, Zuora

60%

55%

48%

21%

22%

18%

interested in home security services

interested in smart heating , cooling & 

lighting services

interested in connected cities

interested personal monitors / smart 

healthcare services

interested home security services

interested smart heating , cooling & 

lighting services
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WHAT CAN SUBSCRIPTION BUSINESSES 
LEARN FROM THESE INSIGHTS?

Please contact our London office 

to learn more: 

25 North Row

5th Floor

London W1K 6DJ

UK

+44 (0) 203 691 6065

john.phillips@zuora.com

The message from UK consumers 

is loud and clear – the Subscription 

Economy® is here to stay. 

The UK is part of the larger trend across 

the globe of consumers choosing 

access over ownership, and outcomes 

over products. But it’s important to 

note that only are more UK consumers 

choosing to subscribe rather than buy 

one-off products, they’re also spending 

a lot more on subscriptions. This offers 

a huge opportunity for businesses 

to grow their existing subscription 

businesses or to shift to a subscription 

model to ensure they stay relevant in 

the future.

Another finding that underlines the 

fact that we live in the Subscription 

Economy® is the fact that it’s no 

longer just about select industries. 

Subscriptions have moved beyond 

just media and entertainment 

consumption and have expanded 

to include diverse sectors such as 

grocery shopping services, data 

storage, and healthcare services.

All of this is great news for business. 

As Zuora’s Subscription Economy® 

Index (SEI) found, companies adopting 

subscription models are growing at a 

far faster rate. Subscription businesses 

grew revenues about 9 times faster 

than S&P 500 company revenues from 

January 2012 to March 2017. And more 

specifically, over the past six months, 

European subscription companies grew 

even faster at a rate of 22% YoY. 

What’s more, this trend is set to 

continue along its growth trajectory as 

an estimated 25 percent of UK adults 

predict that they will be subscribing to 

more services over the next five years. 

The Subscription Economy® is clearly 

booming in the UK. And we’re only just 

getting started.
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To learn more, please visit 

https://www.zuora.com
About this research and YouGov

All figures, unless otherwise stated, 

are from YouGov Plc. Total sample 

size was 2,144 adults. Fieldwork 

was undertaken between 26/07/17 

- 30/07/17. The survey was carried 

out online. The figures have been 

weighted and are representative of all 

UK adults (aged 16+).

YouGov is an international market 

research firm, headquartered in the 

UK. With over 3.3 million people 

participating in their panels to produce 

the largest daily updated record 

of people’s habits and opinions in 

existence, it is the most quoted source 

in the UK. It was founded in 2000, and 

now employs 591 people worldwide. 

About Zuora, Inc.

Zuora, the leading Subscription 

Economy® evangelist, provides the 

only SaaS platform that automates 

all subscription order-to-cash 

operations in real-time for any 

business. Companies in any industry 

can launch new businesses, shift 

products to subscription, implement 

new pay-as-you-go pricing and 

packaging models, gain new insights 

into subscriber behavior, and disrupt 

market segments to gain competitive 

advantage. Zuora serves more than 

1,000 companies around the world in 

a wide range of industries, including 

Box, Komatsu, Rogers, Schneider 

Electric, Toshiba, Xplornet and 

Zendesk. The Subscription Economy 

Index (SEI) demonstrates that SEI 

companies are growing revenues 

approximately nine times faster than 

the S&P 500. Headquartered in Silicon 

Valley, Zuora also operates offices in 

Atlanta, Boston, Denver, San Francisco, 

London, Paris, Beijing, Sydney, Chennai 

and Tokyo.


