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The world's current economic 
model is a "global suicide pact.”

Ban Ki-Moon, U.N. Secretary General, 2011 

W.E.F. 
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wefirstbook.com @simonmainwaring



Consumers want a better world,
not just better widgets.
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86% of global consumers believe that 
business needs to place at least equal 

weight on society’s interests as on 
business’ interests.
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Edelman 2010 goodpurpose® Study



@simonmainwaring

1. Brands must be meaningful
to their customers lives 

Self-definition:

Who you are

What you stand for

Your purpose

Meaning is the New Search

Humanize your brand
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2. Brands must celebrate their customers

Brands must shift from celebrity to chief celebrant.

Brands must become architects of community.

Brands must balance global/local, online/offline.
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Nike, Livestrong & Cancer
Chalkbot Campaign: Heartfelt 
messages from cancer sufferers were 
put where they do the most good – on 
the road in front of the cyclist riding 
for a cure. 

Most importantly, Nike engaged in 
dialogue sending an image of the 
messages on the road back to those 
who participated.

That cyclist in turn brings 
attention to the cause and 
inspires others to contribute.
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3. Brands must partner with their customers

Reverse everything we know about advertising.

Commit to authenticity, transparency & accountability.

Embrace customer co-authorship of brand narrative.



@simonmainwaring

Mountain Dew & Patagonia

The Dewocracy Campaign launched ‘The People’s 
Dews” enabling customers to choose the three new 
flavors, their names, the advertising agency, the 

creative work and the media buy.

Patagonia’s Footprint Chronicles uses videos to 
allow customers to track the environmental 

impact of specific products with full authenticity, 
transparency and accountability.
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3 Guidelines for the Future

Technology is teaching us to be human again.

The future of profit is purpose.

The best hope for business is the business of hope.



Thank you.
Follow @simonmainwaring

www.simonmainwaring.com

Find ‘We First’ at Amazon UK
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