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AGENDA 

EMPOWERING VIDEO ANALYSIS WITH AI

WHAT TO EXPECT

TURNING DATA INTO ACTIONS



a lot happens
ALWAYS



EVERY MINUTE

156 million
emails are sent

16 million
text messages are sent

625 million
videos are watched on 

TikTok

990,000
swipes on Tinder

115,700
Searches on 

Pinterest

350,000
tweets are sent

on X

66,000
photos & videos shared 

on Instagram

45,788
trips are taken by Uber 

riders

44 million
People viewing Live 

Streams on Facebook

452,000
Hours of content watched on 

Netflix 

600
new page edits to 

Wikipedia

13
new songs are added 

on Spotify

Source: What happens in an internet minute



THE PACE OF 
CONTENT CREATION
IS ACCELERATING

153



Source eMarketer

AVERAGE TIME BY GEN-Z 
WATCHING USER-GENERATED 
CONTENT EACH WEEK

13.1 hours



OF ONLINE CONTENT 
COULD BE AI-GENERATED 
BY 2026 

Source eMarketer



Source IAS, 2024

WORTH OF VIDEO 
CONTENT IS ANALYSED 
DAILY BY IAS 

40 years



157



158

BETTER ACCURACY THROUGH DEEPER ANALYSIS
METHODOLOGY POWERED BY MULTIMEDIA TECHNOLOGY

IAS 

Industry-leading 
frame by frame 

analysis every 
second

Industry 
Standard

First frame and 
last frame analysis

or limited frame 
sampling

VIOLENCE MILITARY 
CONFLICTVIOLENCE

Predictive AI or limited sampling cannot fill in all the gaps
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WOULD YOU FEEL CONFIDENT FLYING IF SECURITY SCREENED 
ONLY  A RANDOM SAMPLE?
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OR SCREENED ALL LUGGAGE?
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IAS COVERAGE ACROSS ALL 12 GARM CATEGORIES
Much anticipated coverage of Misinformation on open web and now on dynamic social feeds, ahead of elections

RISK LEVELS RISK LEVEL THEME CATEGORIES

LOW RISK

MEDIUM RISK

HIGH RISK

BRAND SAFETY FLOOR

Educational or Informative

Dramatic Depiction

Glamorization

Content Not Appropriate

■ Arms + Ammunition

■ Death + Injury

■ Crime + Harmful Acts

■ Drugs, Alcohol + Tobacco

■ Hate Speech + Acts

■ Obscenity + Profanity

■ Online Piracy

■ Sexual Content

■ Social Issues

■ Spam

■ Terrorism

■ Misinformation
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CONSTANT CHALLENGES WE ALL HAVE TO FACE

MISINFORMATION
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MULTIMEDIA
TECHNOLOGY
POWERED BY AI
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SAFEGUARD AND SCALE With Total Media Quality for Meta 
Powered by best-in-class Multimedia Technology

PUBLIC USER-GENERATED 
CONTENT POST

IMAGE

AUDIO

TEXT

Measured for Brand Safety & 
Suitability 

YOUR AD

YOUR
AD

HERE

PUBLIC USER-GENERATED 
CONTENT POST

IMAGE

AUDIO

TEXT

Measured for Brand Safety & 
Suitability 
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VIDEO MULTIMEDIA TECHNOLOGY
ACROSS PLATFORMS

VIEWABILITY, INVALID TRAFFIC, BRAND SAFETY & SUITABILITY MEASUREMENT 

Compare performance 
across platforms with 
consistent metrics and 
methodology, enabling you 
to maximize performance 
across the ecosystem

APPLES-TO-APPLES VIEW

Gain valuable insights with 
brand safety and suitability 
reporting aligned to the GARM 
Framework for actionable 
insights

INDUSTRY ALIGNMENT

Powered by advanced 
machine learning, Total Media 
Quality uses 100% AI to 
provide the most accurate 
measurement for the feed, at 
scale

BEST-IN-CLASS TECHNOLOGY
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DATA DRIVEN DECISION MAKING FOR EFFICIENCY
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UNDERSTAND 
THE ZEITGEIST
TO ADAPT
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EVOLVE TO 
ADDRESS NEW 
CHALLENGES:
DEEP FAKE



GREAT BRANDS
CONTROL THE 
ENVIRONMENTS IN 
WHICH THEY ARE 
SEEN.

Scarica il nostro White Paper:
BUILDING AN UNBREAKABLE BRAND


