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Consumer Connection ed il ruolo di YouTube: I'evoluzione
dei media e l'impatto della Creator Economy

Umberto Possio, Head of Business Unit and International Business
Development Google

Elisabetta Debole, Chief Digital & Marketing Officer L'Oréal Italy
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L'Oreal and YouTube
[urning Views into Value

There’s only one @3 YouTube




aCross every screen

# 1st video channel on 25-54s in
terms of monthly reach

38.4 M EIVZWNT :::;Ie

streaming YouTube on their TV

Source: Comscore VMX, YouTube reach on Tot Pop all day, Source: Sensemakers Comscore estimation on October 2
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live on YouTube

Partner with the right creators for your brand today
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Partner with the right creators for your brand today
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