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The fact is, both the short- and long-term are key, but they work
on different timelines

While sales activation effects Brand-building and sales activation work over different timescales

are felt in the first 6 months,

>

Sales activation Brand building

they wear out fast and do not _
Short-term sales uplifts Long-term sales growth

drive market share in the long

term.
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It’s the long-term brand

building that proves to be the
most powerful force driving
sustainable sales and profit. <

Short term effects dominate - 6 month

Sales activation/ 6 Oo/ Brand building/
Short-term sales uplifts © Long-term sales growth

\_

Source: Les Binet and Peter Field, Media in Focus: Marketing Effectiveness in the Digital Era, IPA (Figure 02)




@ / Marques Brownlee

18.9M+ subscribers

There's no better way
to move an audience than

by telling StOries

and there's no better way

to do it than onVideo



Google Market Insights KANTAR

VIEWERS IN ITALY SAY THAT
YOUTUBE IS THE

PLACE TO GO DEEP WITH WHAT
THEY LOVE

Source: Google/Kantar, WhyVideo, n=2210 weekly video viewers 18-64 (IT), fielded from (5/22/23-6/8/23). Competitive set includes 10 market competitors: Linear TV, Satellite TV, Netflix, Disney+, Amazon Prime Video, Twitch, DAZN, Facebook, Instagram, TikTok
Complete claim: According to a survey conducted by Kantar, YouTube is the #1 place for viewers in Italy to go deep with what they love.




2B

Monthly logged in users

(more than the populations of
China, USA and Brazil combined)

YouTube Internal Data (logged In user = Google user ID accounts that visit
YouTube in a 28 day period), Global, June 7, 201

(> W Nyma Tang
1.33M-'i-‘sub‘scribers

Confidential & Proprietary



Google Market Insights KANTAR

OF VIEWERS IN ITALY AGREE
THAT YOUTUBE HAS ADS THAT ARE PERSONALLY
RELEVANT TO THEM

Source: Google/Kantar, WhyVideo, n=2210 weekly video viewers 18-64 (IT), fielded from (5/22/23-6/8/23). Competitive set includes 10 market competitors: Linear TV, Satellite TV, Netflix, Disney+, Amazon Prime Video, Twitch, DAZN, Facebook, Instagram, TikTok
Complete claim: According to a survey conducted by Kantar, 58% of YouTube viewers in Italy agree that YouTube has ads that are personally relevant to them.
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EVERYONE LOVED |T
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