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the platform<with the highest affinity index @nd penetration
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TIK TOK EXCLUSIVE PROGRAM
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WHAT ABOUT PERFORMANCE?

71

DE0EN Ve NakoR s \ Hipro Sales uplit )

Stores are matched within 5% difference across

LIGURIA, FRIULI total panel, accounting for a number of variables: ‘
VENEZIA GIULIA Rest of Italy \ A
TOSCANA, PUGLIA :
Media e Sales e Storerange \ e

e Store size & format e Like for like store

attributes
e Promotional / Media ;a/ X Return On Investment >
activity
( V) 95%+

I +318°/

34 % of test stores were successfully paired to create the panel for

analysis < Sales uplift vs benchmark >
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