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WE CUSTOMIZED THE STRATEGY
ON OUR CONSUMERS NEEDS

COLO HOME COLO HOME COLO
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FOR FOR DIFFICULT WHO ARE
UNPLEASANT APPLICATION TRENDS
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THE RESULT WAS CONSIDERED TOO TO BE HOMEMADE

the_realgiogram Secondo me e passata dal parrucchiere, non

e roba della tinta

@ sara_de.domenico E palesemente un colore fatto da un
parrucchiere, so vede dalle schiariture!
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Polemica sulla nuova tinta sponsorizzata da Clio MakeUp,
ma quanto ne sappiamo davvero sulle tinture per capelli?
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sone di domande fe palomiche) suflle Ninte per capelli & su quonto ne soppiamo
davyere. A fare chiarezza & (e divulgatrice saentifica Beatnce Mauting

See translation
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A STORM ON THE HORIZON
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WE CONTACTED THE MOST SKEPTICALS WOMEN COMMENTING CLIO’S
POST AND INVITED THEM TO OUR OFFICE IN MILAN TO TRY GOOD
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IT REALLY WAS

@ bea_lacosmetologa
" Beatrice Marini | Chimica Cosmetologa | Tecnica Tricologa

...THANKS TO THE HELP OF A FAMOUS CHEMIST

THEY EXPERIENCED THE PRODUCT....
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