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The end of
the plain plane.

Bramitl International
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Divorce rate in Maine
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Divorce rate in Maine
correlates with
Per capita consuption of margarine
Correlation: 99.26% (r=0.992558)
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2000 2001 2002 2003 2004 2005 2006 2007 2008 2009
—@- Margarine consumed Divorce rate in Maine
Data sources: National Vital Statistics Reports and U.S. Departement of Agriculture
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LA CURVA DI EFFICIENZA DEL MEDIA NN
(SOPRATTUTTO DIGITALI)

ROI = (Revenue-Costi)/costi

Sales

Investimento Media
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LA CREATIVITA CAMBIA IL MONDO
CES D FSC ERTEO=1CATC RNV A
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L’OTTIMIZZAZIONE CREATIVA E DETERMINANTE
PER L’INCREMENTO DI TUTTI | MAIN KPI

27 Ve 2.3 11

LIFT IN BRAND RISPARMIO MEDIO SUGLI Differenza media del ROAS*
ASWSAS R-E-NEESS 18 INVESTIMENTI tra le campagne con le migliori
e peggiori performance creative.
grazie all’utilizzo di contenuti grazie all’ottimizzazione creativa
creativi ottimizzati per i singoli per i mezzi digitali si ottiene sia
mezzi digitali, rispetto al TVC? un incremento delle performance,
originale sia una maggior efficienza

nell’acquisto degli spazi.

1. Global study comparing 50 campaigns that ran mobile optimized TVC’s versus original TVC on Facebook, 2017
2. Facebook study of over 300 multi-cell conversion lift tests
3. SocialCode FB ecommerce macro data Jan-May 2017

* Return On Advertising Spend
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