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IS the original and largest creator
economy



YouTube paid more than to creators, artists, and
media companies in the past four years ez

Between July 2024 and June 2025, YouTube paid out over

tothe music industry



Carla
Leveratto

Head of Creative Works







Youlube offersa

deeper sense of connection
than other social platforms

Privileged & Confidentia



@rai dropped 67 videos in
a dedicated playlist

SANREMO

@elettralamborghiniofficil
the queen of YouTube

Shorts views

Views of Sanremo content
watched on YouTube during

the 2026 edition, 4.5M views
only on YouTube Shorts
@samuraijay
Dedicated Sanremo

content

@focus showing the
technology behind the scenes
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When someone creates for Youluhe, they’re not
hound hy traditional rules: their sole focus is you

#1 [EEE

platform globally for creator product
reviews

MOST RELEVANT

content of any platform globally

platform globally

' ®
Source: Kantar 3P study (US, CA, BR, MX, UK, DE, IN, IT, PL, ES, NL, SE, FR, KSA/UAE, AU, ID, PH, TW, JP, KR)) Full claim: YouTube is the #1 platform
surveyed viewers across the globe say they would miss the most if it were no longer available, outperforming all competitors



YouTuhe Greators masterthe AR.IL. of
influence...

Attention Relevance Trust
Unrivaled creative freedom cuts Communities of passionate fans Deep engagement builds credihility
through the clutter to actually allowyou to connect with an that makes messages stick and

he seenand heard audiences’ true needs and desires inspire action
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@TianaMichelle_ s

Get more

ATTENTION

with YouTuhe Brand Deals

@haleyybaylee

@LiliaCortesTmE




Attention Attention Attention Attention Attention

YouTube Greators express your brand story

- A
of YouTube Creators post
both short and long form
on their channel (1P data)
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Attention Attention Attention Attention Attention



=y Get more j'/

@ChrisDaCow

with YouTube Brand Deals

; @blackhikingqueen




Relevance Relevance Relevance Relevance Relevance

YouTube Greators shape

agree that YouTube has
content relevant to their
needs, outperforming social
media average (Kantar)

of consumers agree that
YouTube allows them to
go deeper on topics
they care about (kantar)

Relevance Relevance Relevance Relevance Relevance



Get more

[
@Shakeel. Murtaza

@ashleylamarcaa

with YouTube Brand Deals

LaniPliopa ‘
@ P @MissLouie




Trust Trust Trust Trust Trust Trust

YouTube Creators streamline

YouTube is the leading
platform for product reviews
and product information
amongst GenZ (Kantar)

Agree that YouTube Shorts
helps them discover new

products, brands and services
(Material)

Trust Trust Trust Trust Trust Trust



According to a survey conducted by GWI, in Italy.

Ensure your
social assets get
the reach they
are missing

of YouTube Shorts
users don't use
Instagram Reels

Fonte: GWI, tutti gli utenti internet di almeno 18 anni, febbraio 2025
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of YouTube Shorts

users don't use
TikTok



ACCORDING TO A NIELSEN CUSTOM META ANALYSIS

‘husiness impact

ROI for YouTubeis 23% higher
than social channels




