
Samsung Galaxy S22 Series Flagship Launch



Introduction
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“Amazon Ads new products released in the last 
two years allowed us at Samsung Italy to really 
generate a complete and integrate full-funnel 
launch plan. From awareness with Twitch, Amazon 
DSP video, and Live Sports; to consideration and 
conversion thanks to lower-funnel DSP and ad 
spend tactics, we were able to reach out goals and 
connect with a wider audience” 

Giuseppe Russo

Channel Marketing & 
Communication Manager at 
Samsung.com

https://advertising.amazon.com/blog/what-is-full-funnel-marketing


Samsung Business Challenge/Objective 
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Broaden 
the reach

Generate Buzz and 
maximize reach with 

impactful solutions on 
Amazon & Twitch for 

the new launch 

Talk to the
right persona

Maximize communication 
efforts to reach 

Millennials & Gen Z, 
B2B audiences and 

Premium Customers

Showcase
key features

Key product features 
such as Video capabilities 

showcased with 
innovative solutions 

Support the switch
& boost sales

Support the migration to 
the newly launched 

Galaxy S22 Series 
building on Trade-In 

proposition 

4 Key challenges to tackle: 



How did Samsung & Amazon overcome the challenges? 
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Broaden 
the reach

Talk to 
the right 
Personas

Showcase 
Key Features

Support the 
switch and 
boost sales



Customer Journey through Campaign Visuals
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DISPLAY
BANNERS

& 
Amazon.it 

HP

VIDEO
ADS

TWITCH
ADS

Amazon Ads
Custom Landing Page

Amazon.it
Product Detail Page

Samsung Italy
.com

For a couple of hourse before 
Twitch influencers go live

Amazon.it
Samsung Brand Store

UCL
OTT VIDEO



01 Galaxy Creative Fest
Twitch
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Galaxy Creative Fest
Samsung S22 Series launch on Twitch



Twitch Execution
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Promotion on social, in-
stream, Twitch homepage 
to drive traffic to the 
Samsung sponsored stream

Bespoke 6h Livestream
hosted by Twitch's 
partner CKibe, 
Kodomo, and JodyJDC

Promoted Samsung SS22 as a cool Smartphone by actively engaging the 
audience with graphic drawing creation, using the phone camera with a 
technical detailed description of it, engaging the audience with songs regarding 
the phone features.



Samsung Galaxy Creative Fest: 
Unboxing and experience S22 Series

Twitch Summary
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6h Livestream performance Stats

766,689
Total Min Watched

213,673
Total Views

152,635
Uniques

8,416
Max Viewers

1,927
Average Viewers

1,680 active chatters engaged with 7,620 Chat Messages

Date: 09 February, 2022, from 17.00 pm till 24.00 pm
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TWITCH: Media Performances
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Fist Impression Video Takeover Premium Video

HomePage Headliner

IMPS

REACH

12M

2.3M

CTR

0.27%

83%

VCR

FITO & PV

CTR

0.28%

HHFULL PLAN

Benchmarks IT : PremiumVideo CTR 0.15- 0.20% | VCR 75-80% HomePage Headliner CTR 0.20- 0.25% 
FITO CTR 0.20 -0.25% | VCR 75-80% 

TWITCH
BENCHMARK

CTR
0.20%-0.25%

VCR
75-80%



02 Samsung Galaxy S22 Series 
Amazon Ads



Creative Visuals | Key Placements
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HP SOV DSP Video DSP Consideration – Product DSP Consideration – Lifestyle DSP Conversion



Customized Amazon Landing Page Overview
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TAB GALAXY S22 SERIES TAB GALAXY CREATIVE FEST



Samsung Galaxy S22 Series | Performance Recap | 
Amazon Ads
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Live dates Feb 9 – Mar 31

AWARENESS

CONSIDERATION

PURCHASE

AWARENESS CONSIDERATION PURCHASE

CTR
0.15%

DPVR
1.23%

PR
0.008%

CLICKSIMPS DPV ADD TO CART UNIT SOLD PR

CTRREACH DPVR

eCDPV

ROAS

96.6M 167k 1.5M 68k 15k 0.016%

15M 0.17% 1.6%

€0.14
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78%

VCR

VCR
70%

CATEGORY
BENCHMARK



03 Uefa Champions League
Prime Video



UEFA Champions League – Juventus vs VillaReal
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Wednesday 16th of March

1.6M Imps, +16% vs estimated 
2.2M Gross Contact, +19% vs estimated 



Thank you





Conferenza sul Futuro dell'Europa



Doppia sfida: 

INFORMARE

VS



...E ATTIVARE LA PARTECIPAZIONE



In particolare dei più giovani

62%
I giovani si sentono legati all'UE 



MA...

71% Astensione in Francia – alle legislative 

Una nuova strada: lavorare con media soprattutto digitali, 
chiedendo loro non solo di informare, ma di generare 

engagement: quello vero, fatto non solo di click e likes.



Come comunicare ai giovani temi legati
alla politica e alle istituzioni?

Come esortarli alla partecipazione 
alla vita pubblica?



Non così!







E allora, qual è la strategia corretta?



Declinare un tema 
con contenuti diversi, 
su piattaforme diverse 

e con stili di comunicazione diversi



In una parola:
DIVERSIFICARE 





211 Proposte pervenute

18 mio Views

80.000 Interazioni social

Uomini tra i 18 e 24 anni i più partecipi



Oltre ai numeri:

La qualità







RISULTATI

L'analisi dei contributi a livello di paese 
indica che l'Italia si è classificata al 
primo posto in termini di volume di 

contributi nell’ultimo periodo 

455 Idee, commenti & eventi



Senso di direzione per le Elezioni 2024:
Engagement



Innovazione 



E partecipazione




