
Trust is the new love
Melissa Lee, Brand Advocacy, Innovation & Consumer Care Manager L'Oréal
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BRAND PURPOSE

As the leader of the beauty category, it is our own 

responsibility to provide transparency and to highlight 

our contribution to the world as individuals and as a 

society, in the deepest and most honest way possible, 

driven by a quest for excellence and ethical business.

Nicolas Hieronimus – CEO @L’Oréal

A COMMON PURPOSE
CREATE THE BEAUTY THAT MOVES THE WORLD
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TRIANGLE OF TRUST
TRUST +

RELEVANCE
= STRONG 

CONSUMER 
ENGAGEMENT

EXPERTS / 
PROS

Knowledge Is Today’s Currency
Authority & Transparency

CREATE VALUE THROUGH 
EDUCATION

COMMUNITIES
Trust In Local & Close Circles
People Will Buy From People

PROXIMITY & HUMANISING 
CONNECTIONS 

BRANDS & 
BUSINESS 

Heritage
Performance, Science, Innovation
Brand Purpose, Ethics, Sustainability

INCREMENTAL BRAND BUILDING
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GRAZIE

MELISSA LEE
Advocacy, Consumer Care & 

Innovation Manager

It is PEOPLE not TECHNOLOGY who transform business


