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32% ESCLUSIVI SOCIAL

38% OVERLAP 
SOCIAL&WEB

30% ESCLUSIVI WEB

OVERLAP WEB - SOCIAL 
ITA | LUG 2023
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13,1 milioni 13,5 milioni

19,3 milioni

Web Reach Social Reach Total Reach

WEB / SOCIAL / TOTAL REACH
VISITATORI UNICI | ITA | LUG 2023

SOCIAL 
INCREMENTAL 

REACH

+48%
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SOCIAL INCREMENTAL REACH 
SU UNA SELEZIONE DI TESTATE EDITORIALI (dato medio)

ITA | LUG 2023

Web Reach Social Incremental Reach
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48% ESCLUSIVI SOCIAL

12% OVERLAP 
SOCIAL&WEB

40% ESCLUSIVI WEB

BUZZFEED
OVERLAP OWNED vs SOCIAL

USA 18+ | SET 2023

8%

12%

10%

18%

32%

27%

21%

24%

24%

16%

14%

12%

24%

10%

17%

13%

8%

10%

Web Reach

Social Reach

Total Reach

BUZZFEED: % COMPOSIZIONE UVs PER ETÀ
OWNED PROPERTY / SOCIAL / TOTAL REACH

USA 18+ | SET 2023

18-24 25-34 35-44 45-54 55-64 65+
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3,3 m 3,3 m

Web Reach Social Reach Total Reach

MARCO MENGONI - AUDIENCE 
OWNED PROPERTY / SOCIAL / TOTAL REACH

UNIQUE VISITORS | ITA | LUG 2023

SOCIAL INCREMENTAL REACH 
DI BRAND DEL MONDO BEVERAGES
UNIQUE VISITORS | ITA | LUG 2023

Web Reach Social Incremental Reach

2,2 m 2,2 m
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-1%
-14%

+6%
+13%
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POPOLAZIONE DIGITALE 18-24 ANNI
GEN-SET 2019  GEN-SET 2021  GEN-SET 2023
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NELLA TOP 50 INFLUENCERS 
PER INTERAZIONI TOTALI

HA AVUTO UNA ESPOSIZIONE IN TV
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36%

NELLA TOP 50 INFLUENCERS 
PER INTERAZIONI TOTALI

HA AVUTO UNA ESPOSIZIONE IN TV

14%



41%

33%

23%

16%

24%

12%

31%

63%

27%

16%

in-Sane! @YT

Grow Up Network @YT

VEVO @YT

Warner Music @YT

Believe @YT

SonyBMG @YT

We Are Era Italia Network @YT

Moonbug Entertainment @YT

Studio71 Italia @YT

The Orchard @YT

Top 10 YouTube Partner per tempo speso
ITA | AGO 2023

Desktop&Mobile CTV
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19% PUBLISHING 8% MEDIA & ENTERTAINMENT10% SPORT60% INFLUENCERS

7% PUBLISHING 6% MEDIA & ENTERTAINMENT5% SPORT76% INFLUENCERS



| 12



| 13




