Lavazza Group

Giuseppe Lavazza — Chairman Lavazza Group

TORINO, ITALIA, 1895



A family owned
company, about
130 years old

Integrated from green coffee roasting
to coffee system design covering
all moments of consumption
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THAT

GLOBAL PROMOTES
INNOVATION
SPECIALIZED © ® THAT HONORS
TRADITION
INDEPENDENT % MULTI -BRAND

SUSTAINABLE

/COMMITTED
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Celebrating the Italian lifestyle with every cup of coffee
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But we are more than
Italian, respecting
and embracing all the
cultures of the world.




BRAND FOR
COFFEE
CONNOISSEURS

Lavazza brand positioning
perfectly fits with
consumers’ perception

HIGH
QUALITY
COFFEE




48.719

i che vendono i Catte
Lavazza nelia sola italia Settentrionale
in Piemonte troverete i Caffe Lavazza
presso 10.721 distributori.

sono gh esercent

Lavazza

1 nuovo grande complesso industriale Lavazza ®
vi garantisce la costante insuperabile qualita S ’ n I
del prodotto. e S

... paradiso in tazzal

Torna

Societa Lavazid - Caeso Novara n 59
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Paradiso

Caballero and

) Italian
Carmencita

Nino Manfredi TV campaign

TV campaing

Historical
collaboration with  ARMANDO TESTA
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LAVAZZA GROUP GLOBAL COMMUNICATION STRATEGY
MORE THAN ITALIAN — Brand campa/gn T
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BRANDED CONCEPTS




Una notte a Torino

Branded content onair on Sky TV

A Branded Content developed
with Sky tv centered on the
Storytelling of Lavazza and its
association with the birth of
the Espresso.

ST FEESESE )

An original and innovative | : .
piece of communication with a g {did
cinematograpich language. - @ ,,-";j

4 episodes of 3 minutes and a /__"J-" '
final short final of 10 minutes. :f_ ‘31/55& ik
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ATL K-visual
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TORING,ITALIA. 1825

iTIERRA! FOR PLANET
MANAGE CLIMATE CHANGE

DISCOVER THE LAVAZZA FOUNDATICON PROJECTS ON LAVAZIA.COM
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TORINO. ITALIA. 189S

iTIERRA! FOR AFRICA
SUSTAIN YOUTH EDUCATION

DISCOVER THE LAVAZZIA FOUNDATION PROJECTS ON LAVAZZA.COM
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TORIND, ITALLA 10885

iTIERRA! FOR CUBA
PROMOTING LOCAL COFFEE DEVELOPME

DISCOVER THE LAVAZZA FOUNDATION PROJECTS ON LAVAZZA.CO
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"L'Italia che vorrei" is in every small
gesture

As drinking (or offering) a coffee



LtavA11n

PRESENTA




OUR TALENT

We involved three talents who represent the new ltaly and its values.
They represented the project values and the tomorrow's Italy they dream about
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Lavazza Calendar is the language we use
to talk about sustainability

.......................

2021 2022 2023 2024
AA.VV. Emmanuel Lubetzki Alex Prager Thandiwe Muriu
Aart Verrips

©BE Daniel Obasi




M{ RE
THAN US

The 2024 Lavazza Calendar

LavArin

"More than Us" means being open to others. It is a union based on
mutual respect, it’s all about the beauty of different influences, all about
sharing to create something greater. The 2024 Calendar is a plural project,
signed by a collective of photographers who express the values shared by

Lavazza and the Foundation.




The three photographers

"More than Us" celebrates an
intertwining of talents, stories
and experiences. That's why the
2024 Calendar is an artistic

project of multiple voices
singing in unison. A collective of
three great photographers, all
united by the energy of Africa:
Thandiwe Muriu, Daniel Obasi
and Aart Verrips.
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our global Brand Ambassador
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