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A family owned 
company, about 
130 years old
Integrated from green coffee roasting 
to coffee system design covering
all moments of consumption



GLOBAL

SPECIALIZED

INDEPENDENT

SUSTAINABLE
/COMMITTED

MULTI -BRAND

THAT HONORS
TRADITION

THAT
PROMOTES

INNOVATION
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Celebrating the Italian lifestyle with every cup of coffee 



But we are more than 
Italian, respecting
and embracing all the 
cultures of the world.
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Lavazza brand positioning
perfectly fits with
consumers’ perception



Lavazza 
pioneering
in innovation
since the ‘50s
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Paradiso
Italian

TV campaign Nino Manfredi
TV campaing 

Caballero and 
Carmencita

Historical 
collaboration with





LAVAZZA GROUP GLOBAL COMMUNICATION STRATEGY
MORE THAN ITALIAN – Brand campaign

10 BRANDED CONCEPTS



Una notte a Torino
Branded content onair on Sky TV 

A Branded Content developed 
with Sky tv centered on the 
Storytelling of Lavazza and its 
association with the birth of 
the Espresso.

An original and innovative 
piece of communication with a 
cinematograpich language. 

4 episodes of 3 minutes and a 
final short final of 10 minutes.
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ATL K-visual



"L'Italia che vorrei" is in every small 
gesture

As drinking (or offering) a coffee



THE CASE
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ELODIE

MARRACASH

LEVANTE

OUR TALENT
We involved three talents who represent the new Italy and its values.

They represented the project values and the tomorrow's Italy they dream about 
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Lavazza Calendar is the language we use
to talk about sustainability

2022 
Emmanuel Lubetzki

2023
Alex Prager

2021
AA.VV.

STRATEGIC PILLARS: ARTS & CULTURE

2024
Thandiwe Muriu

Aart Verrips
Daniel Obasi



"M o r e t h a n U s " means being open to others. It is a union based on

mutual respect, it’s all about the beauty of different influences, all about

sharing to create something greater. The 2024 Calendar is a plural project,

signed by a collective of photographers who express the values shared by

Lavazza and the Foundation.



The three photographers
"More than Us" celebrates an 
intertwining of talents, stories 

and experiences. That's why the 
2024 Calendar is an artistic 

project of multiple voices 
singing in unison. A collective of 

three great photographers, all 
united by the energy of Africa: 

Thandiwe Muriu, Daniel Obasi 
and Aart Verrips.



our global Brand Ambassador



FROM ITALIAN PHENOMENON TO

WE ARE BUILDING
LONG-TERM

RELATIONSHIPS
WITH OUR GLOBAL

AMBASSADORS



Spot 
Sinner


	Lavazza Group
	Diapositiva numero 2
	Diapositiva numero 3
	Diapositiva numero 4
	Diapositiva numero 5
	Diapositiva numero 6
	Diapositiva numero 7
	Diapositiva numero 8
	Diapositiva numero 9
	Diapositiva numero 10
	Una notte a Torino
	Diapositiva numero 12
	Diapositiva numero 13
	Diapositiva numero 14
	Diapositiva numero 15
	Lavazza Calendar is the language we use�to talk about sustainability
	Diapositiva numero 17
	Diapositiva numero 18
	Diapositiva numero 19
	Diapositiva numero 20
	Diapositiva numero 21

